
-h 11 dr rin.: r u n nrvu3rar :q:fi o

rnt:u ...91-,

?u ,n 9 al,R,

fi at ooot.zo/ JgbLf nilvu:14'r:0:n1 tfl:ufifl
ld

ilra rivr ur a'u u r: Fr? : dr rn o rfi o rfi rsruTa n

o'.: rar-er fr rcrula n 6 5 000

t3 ffuxau 2562

J-vttSor torfrrgu{rdurirtauozuarruuavroil:wr#lfi'uifrruil:rqritrnr::snluururrrfr il:ydrfl
I

y1.fr.2s63n{rfi a

Guu nruuo'/fitiru?unr:
U

^'.j, v .

drfrdwrpi:a ur.iur{umuil:vrrirrnr:ururrr6 druru t uaiu
I

dru nruvuiur:o:fio un:rsonramiuavnr:fioar: rturiuura'uur:n:: rirraun6'rrTrr:{n1:t4

r.J:st:ritrnl:u1u'rtrfirl:vdrfl u.fr. 2563 n{rfi a (The 8th Business, Economics and

Communications lnternational Conference,2O2O : BECIC 2O2O) ri":{o " Business Creativity and

lnnovation in the Age of Transformation" "luiufi rt-t2vrqninrau 2563 Nl:ru:urioriuauri vrarsjr

d'rraiofruqlan lorufiinnri:varr{tfioeitraillfrfinr:zuf,nlruio'u uuasu.ruunir.raruio-otunramirornruy
&rav!,u
fr'r 5 nramiitr vr5oril{a:1{uavrtanrrjduuo.rrinrrruifirfroornrruio-uroraorfuoot6nurorn!t

il ra ri vr u r a'u"[u rnt ori r u n r n io ua v ro nr u vY.rlu rm v ri r.: rJ : v uu n

"[unr:fi nilu'1 6rtoil:vtrd'rrnTuiiln:.:n1:ttavroriuurfrryviruttavunaln:tua-rrYq

rdri':urrurJ:vtuuavdrrau0ria{rumrritrnr: rirraiurlnrarn:fi16'iunr:oqffiornfru#rrio auLr:nrfrn

rirldciruuavrirarvrvrfiuulunr:r{rirruil:vtritrn',rr.rrnu'uun:vyr:'r{nr:"#ot,i'rfid rtaulodlu''r:rl

-

Ik?y1,

Guu. nruu6nru:uBur:o:fi o--J;- - I- -
I r'l !i.rcltJ:qiior:rur
ffi rfiuarnuxau \

r ?t.Yt.) Y..$.t']: l-r ilqtr o $'fflf

rouan{n'r'rmiufio

0, /'
m:ror:ri n:.itryrrlu inuiqa tia:r)

6rGeruiltfiohJ:qfror:rur

Fltuunniluu:141:
Af,J

0:na tfl :19fi fl laFl:lLaun15A0A1:q4

I E]s-r
ro !n

Lb,
.: rui d'u ua vui n r:itr n r:

Ivr:.05596 4821 22

Im:ar: o 5596 48oo

hl:uriddrFnvr:0fi n;i becic2020@nu.ac.th

7o Yarl ) E
www. bec. n u.a c.Ih / b eci c20 20

NoUftrpl[LlP

1o N.^.lr)4ff^,


